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Regional food banks work with more than 3,000 local food agencies in Michigan.

Call the regional food bank listed for your area in the appendices with questions on

these agencies or for assistance with the food collection effort. Encourage your colleagues

to make online contributions at www.FeedMichigan.org.

INTRODUCTION
The Michigan Harvest Gathering (MHG) is a food and
fund campaign to benefit the Food Bank Council of
Michigan (FBCM) and its member food banks. The
MHA Food & Fund Drive Project Leader’s Handbook is
designed to provide those who manage MHG food
and fund drives at MHA-member organizations with
everything they need to know about conducting an
MHG campaign to help the FBCM provide vital
nutrition for needy people throughout the state.
Although this handbook is geared toward use by
hospitals, its instructions can easily be adapted for use
by other organizations. Since every organization and
food bank is unique, not every suggestion here will
work for every food and fund drive. So join forces with
your food bank (see appendices) and adapt as necessary!

MHA CONTACTS
If your question isn’t answered in this handbook,
contact Andrea Duguay (aduguay@mha.org) at the
MHA. Thank you for contributing your time and effort
to the Michigan Harvest Gathering!

WHY ARE WE PARTICIPATING
IN MHG?
ABOUT THE MHG

Michigan Harvest Gathering is a one-of-a-kind emergency
food program benefiting hungry Michigan families
through the Food Bank Council of Michigan’s member
food banks and more than 3,000 community agencies
including food pantries, soup kitchens and shelters.
Through donations to this food and fund-raising
campaign, Michigan’s private businesses, foundations
and nonprofit agencies have provided millions of
emergency meals; every dollar helps provide five meals.
All the food and other products collected during the

campaign stay in the community to help needy
residents. The Michigan Harvest Gathering campaign’s
financial donations can be designated to regional food
banks in your area; however, the campaign is unable
to allocate funds to individual food pantries. Participation
in this campaign is a tangible way for MHA members to
convey the integral role they play in enhancing their
communities’ quality of life.

WHAT FOOD BANKS DO
The Food Bank Council of Michigan is dedicated to
alleviating hunger through its statewide network of
food banks in all of Michigan’s 83 counties. It is the
membership association for the state’s regional food
banks and their subsidiary distribution organizations
and branch warehouses. Each regional food bank
manages a large warehouse stocked with food and
grocery products that are handled and distributed by
trained staff and volunteers. Local community agencies,
such as soup kitchens, pantries and emergency shelters,
select and pick up what they need to prepare meals
or pack grocery bags for those in need. Community
donations and statewide activities like the Michigan
Harvest Gathering cover costs for warehouse
operations and transportation.

FOOD BANK VS. FOOD PANTRY
Michigan Harvest Gathering was established to benefit
the state’s food banks. Food banks solicit, store and
distribute food and critical grocery products to qualifying
charities who serve the public directly. Among those
charities are food pantries, as well as soup kitchens,
halfway homes, emergency shelters and daycare centers.

The food bank is the storehouse for millions of pounds
of food and other products that go out to the community.
The food pantry functions as the arms that reach out to
that community directly.
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Food banks and food pantries are not the same, but
they share the same commitment.
For more information about Michigan’s food banks, visit
www.fbcmich.org and click on “Find Help.”

HOW YOUR FOOD BANK CAN ASSIST
IN YOUR FOOD AND FUND DRIVE

Regional food banks are experts on collecting groceries
for the needy, so their representatives can answer
nearly any question about your food drive. From
determining the appropriate agency to receive your
donations to suggesting the best food collection bins
to picking up and weighing your contributions, the
regional food banks are your information source! Check
the list in the appendices to learn which food bank
serves your organization’s area.

COLLECTING AND MAKING
CASH DONATIONS

Michigan food banks purchase groceries in large quantities
and collaborate with food banks nationwide, allowing
them to buy food for pennies on the dollar. Therefore,
cash donations often yield more emergency meals
than contributions of actual food. Every dollar
donated helps secure five meals.

Monetary donations may be made online with a
credit card at www.FeedMichigan.org by following 
the online instructions. To ensure that donations are 
attributed to your organization, the facility’s name must 
be provided on the electronic form. Individuals making 
electronic donations at www.FeedMichigan.org should 
click on “Michigan Health & Hospital Association
participating hospital” and then choose the hospital 
they are affiliated with. They should send a copy of the 
emailed receipt to you or your designee for
record-keeping purposes.

Monetary contributions can also be made by making
checks payable to Michigan Harvest Gathering/FBCM.
Checks and cash donations should be accompanied by
a completed donation card, which may be ordered by
using the Promotional Items Order Form on the
www.mha.org website by clicking on “Events.” Be sure
to note the name of your organization on the card.
Monetary donations and the cards should be mailed to
the Food Bank Council of Michigan at 330 Marshall
Street, Lansing, MI 48912.

Cash donations to the FBCM are deductible for federal
income tax purposes. (The state of Michigan has
discontinued its food bank income tax credit.)
Donations made electronically or accompanied by a 
card will be acknowledged with a receipt. If you have 
questions on monetary donations, contact Moreen 
Crum, accounting manager, FBCM, at (517) 664-9901
or mcrum@fbcmich.org.

LET THE FOOD AND FUND
CAMPAIGN BEGIN!

MICHIGAN HARVEST GATHERING
TIMEFRAME
The 2016 kickoff for Michigan Harvest Gathering will take 
place at 10 a.m., Thursday, Sept. 22, in front of the state 
Capitol in Lansing and 2:30 p.m., in Oak Park at Forgotten 
Harvest. A celebratory luncheon will be held Nov. 16 from 
11:30 a.m. – 1:30 p.m. at the Country Club of Lansing.

The food and funds collection process should take place
over any two-week period between Sept. 22 and Nov. 23.
To confirm your totals for years past, contact Andrea
Duguay (aduguay@mha.org) at the MHA.

GETTING STARTED
As the project leader, you will form a team to help plan,
organize and operate the food drive and will work with
the regional food bank on pickup and transportation.
Suggested team members include healthcare advocates
and volunteers, community or public relations director,
director of development, human resource representatives,
materials management/housekeeping representatives, and
others. The group will spend about four weeks to plan,
two weeks to implement, and one week to evaluate the
food drive. Use the Project Leader’s Checklist in the
appendicies for step-by-step guidelines.

Details and logistics of your food drive must be
coordinated with the food bank representative.
See the appendices for contact information on

the regional food bank in your area.
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ORGANIZING AND
CONDUCTING THE FOOD
AND FUND DRIVE

COORDINATE WITH THE REGIONAL
FOOD BANK
To streamline communication, either you or someone you
delegate should be identified to coordinate details and
logistics with a representative of the regional food bank
and with a representative of any local agency to which the
donations will be delivered. Use the list located in the
appendices of this handbook to determine the food bank
you’ll be working with and to find contact information for
your initial call.

WHEN TO CONDUCT THE DRIVE
The statewide Michigan Harvest Gathering will take place
from Sept. 22 through Nov. 23. You and your team may
choose any two-week period within that timeframe to
conduct the food drive at your organization. If you decide
to conduct a drive outside of the prescribed MHG
timeframe, contact Andrea Duguay (aduguay@mha.org)
to learn what steps to take.

You’ll want to promote the food and fund drive through a
variety of internal vehicles in advance of the actual food
drive. Experience has shown that the first week is when
real awareness takes place, and the second is when the
majority of contributions are made.

SET A GOAL
To determine a collection and fundraising goal, review the
amounts raised at your organization in past years and/or
ask individuals in key departments what they anticipate
their employees and volunteers will donate. Although the
goal should be realistic, many organizations have found
they routinely surpass their expectations because
individuals find it fulfilling to help those in need.

WHERE DO THE DONATIONS GO?
Each of the Food Bank Council of Michigan’s member
food banks covers a specific region of the state, and the
donations to a regional food bank are distributed to
agencies, shelters and food pantries located in that region.
If your organization would like to contribute to a specific
community agency in your immediate vicinity, contact the
regional food bank to determine whether that agency is
involved with the FBCM-member food bank. (The Michigan
Harvest Gathering campaign’s financial donations can be
designated to regional food banks in your area; however,
the campaign is unable to allocate funds to individual food
pantries.) Then coordinate delivery of the donations to the
agency as directed by the food bank representative (see
appendices to locate the appropriate name).

It is very important to note on the Post-food-drive
Reporting Form the name and address of the
organization that receives your donation. This will assist
the FBCM in keeping accurate records for each of its
regional food banks.

Your first call should be to the regional food bank that
serves your area, regardless of where your grocery
donations will be delivered. Instructions for handling cash
donations are outlined on pages 4 of this handbook.

FOOD COLLECTION: CONTAINERS/
SITES/STORAGE/TRANSFER
The regional food bank contact is a valuable resource for
guidance and advice on collecting grocery donations.
For example, if your organization is located a great
distance from the closest FBCM food bank, the food bank
representative can link you with a local agency that can
handle some of the logistics associated with your food
drive collection.

Contacting your regional food bank
representative should be the first step

in planning your collection effort,
regardless of where your organization’s

contribution is delivered.
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Some food banks have plastic bins or other containers
available that you can use for your collection. Another
good source for containers is local grocery stores, which
regularly discard sturdy boxes. Be sure the collection
containers are small enough for volunteers to lift them
once loaded with food — no more than 50 pounds. If
there is an internal departmental competition, indicate on
the containers the department that donated the food.

Collection sites should be in locations that staff and
volunteers frequent (break rooms, time clock area,
employee cafeteria) or near staff who spend the majority
of their day in a central work area.

Wheeled carts or stacked boxes on a pallet usually work 
well for storing the collected food and transporting it to 
the food bank or agency. The regional food bank or local
pantry can help with pickup and/or delivery of the collected
food items and can suggest the storage that will work best.
Although groceries are greatly appreciated, remember that
food banks can purchase far more with a cash donation!
Online gifts can be made at www.FeedMichigan.org.

IDENTIFY A TIMELINE
Planning and implementing a food drive should take place 
over a six- to seven-week period. The activities occur in 
three phases:

Phase One — Goal Setting and Planning

1. Contact your regional food bank representative to
 set up a tour of the food bank for the team and to
 discuss collection bins, storage, goals, and pickup
 details and locations.

2. Establish the project team.

3. Determine meeting dates, agendas, etc.

4. Secure commitment to the drive from your organization’s
 executive office and determine how the CEO can be
 involved.

5. Develop a collection and fundraising goal.

6. Work with your regional food bank to identify the
 desired items to collect.

7. Identify ways to create awareness and participation
 (see “Marketing the Food & Fund Drive” on page 9
 for ideas); consider linking the food and fund drive with
 your corporate United Way campaign.

Phase Two — The “Prep”

1. Identify coordinators to manage departmental
 collection sites.

2. Work with department coordinators to identify safe,
 yet convenient, sites for collection bins.

3. Consider asking vendors to donate on behalf of the
 organization in lieu of holiday gifts.

4. Set departmental goals for how much each will collect
 toward the overall organization’s goal.

5. Start a healthy, internal competition to see which
 department or group collects the most.

6. Develop promotional materials (supplies can be ordered
 at at www.mha.org/harvest).

7.  Work with department coordinators to decorate
 collection containers.

8. Promote through internal newsletter, paycheck stuffers,
 email, etc.

Phase Three — The Food and Fund Drive

1. Distribute the promotional materials and continue
 appeals in newsletters, etc.

2. Monitor collection containers during food drive to
 ensure space is still available for donations.

3. Report amount of food and cash collected to team
 members and donors throughout the drive.

4. Oversee pickup of food donations through the
 regional food bank or the local agency designated by
 the food bank.

5. Send news release to notify public of the results/benefit
 to the community.

6. Hold an evaluation meeting/party for those who helped.

7. Send thank-you notes to those who helped.

Visit the MHG pages at www.mha.org to order supplies,

get the Michigan Harvest Gathering logo and more!
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MONITORING AND ANNOUNCING
THE RESULTS
1. Monitoring the food collection

Department coordinators should monitor their sites daily
and, if containers are overflowing, contact you regarding
storage. Although multiple deliveries to the food bank
should be avoided to save on transportation costs, 
some facilities with limited storage space may need to 
arrange for food bank delivery before the end of the 
food drive. When food bank representatives or
volunteers arrive to pick up the food, you or a team 
member should escort them to each site. When the 
food bank is picking up the donations, confirm that its 
staff will inform you promptly of the total weight of food 
collected. The weight measured by the food bank’s 
scales will be your facility’s official food collection total. 
If your donation goes to an agency that does not have 
scales available, department coordinators are encour-
aged to use scales to weigh their department’s efforts 
prior to pickup.

2. Announcing Results to Participants

Once a representative of the food bank confirms the 
total collected during your food drive, communicate 
the results to your project team. Team members and/or 
department coordinators can then spread the news of 
your success through internal communication tools such 
as memos or email.

3. Report the Results to the MHA by Dec. 2

Submit your organization’s results immediately after
your food drive, using the online form at www.mha.org/
harvest. The MHA will tally results and share final totals 
with MHA members and the FBCM. Your report form is
our only means of determining how successful the
MHA campaign has been. An aggregate report of all
MHA-member food drives will be sent to project
leaders, CEOs and public relations directors after the
campaign ends. If totals are not reported by Dec. 2,
participating hospitals’ numbers may not be honored
in statewide reporting totals.

Be sure to include your organization’s name on the
report form so the donation can be credited to the
correct donor. Also list the name and address of the
organization that receives your donation.

4. Thanking Participants

Show your gratitude to contributors through local news
releases, individual thank-you cards, internal emails
and/or other types of communication.

 Every dollar helps provide five meals.

MARKETING THE FOOD AND
FUND DRIVE
The MHG campaign at your organization offers people
an easy way to help others and feel good about their
donation. The more people know about the drive, the
more food and funds collected and delivered to those
less fortunate.

CREATIVE IDEAS YOU CAN BUILD ON
Feel free to use the following ideas from past MHA-member
food drives as a springboard for innovative marketing
initiatives of your own.

• Create a contest between departments measuring the
 highest daily average of food and/or funds, or the most
 per employee. This rewards the department that was
 most consistent in donating goods.

• Create a goal and chart the organization’s progress on a
 graph or scale in a main area (use grocery bag icons or
 food symbols on a board).

• Donate 5 lbs. or $5 to earn the right to wear jeans to
 work one day.

• Partner with a local grocery store that will offer a three-
for-one sale. The customer takes two of the items home

 and gives the third to the food drive.

Report Your Results by Dec. 2! Submit your food drive totals to the MHA electronically

using the form on the MHG pages at www.mha.org. Without your report, your food drive

will not be included in the MHA’s or the FBCM’s overall totals.
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• Enlist local service organizations to help gather food for
 the drive (National Honor Society, Girl or Boy Scouts,
 volunteer organizations, healthcare students from local
 schools).
• Create posters for food collection containers that play
 on words (i.e., “Help us beet hunger in our community”).
• Watch the local grocery ads and post the best deals on
 email and in break rooms to make people aware of how
 much they can donate for a small expenditure.
• Issue a corporate challenge to hospital trustees and
 medical staff, urging them to match food donations
 with a dollar for every pound raised.
• Write personal letters to regular supply vendors, asking
 them to contribute groceries or funds to your
 facility’s food drive.
• Coordinate your food drive with that of a nearby MHA
 member. Possibilities include holding and promoting
 the food drives simultaneously, opening the event to
 local residents, and pooling the results of the campaigns
 before delivering the donations to the local food bank
 and/or the FBCM.

PROMOTE THE CAMPAIGN TO
POTENTIAL DONORS
Include both your organization’s logo and the Michigan
Harvest Gathering logo on all of your promotional
materials. A new full-color MHG logo is available for
download at the MHG pages at www.mha.org/harvest.

Let people know their donations will stay in their community
by listing the regional food bank or local agency that
will receive and distribute the food. Food banks have
information about hunger in your community that you may
want to incorporate in your materials, or visit the FBCM’s
website at www.fbcmich.org. The FBCM may also be
reached via telephone at (800) 552-GIVE (4483).

PLANNING FOR NEXT TIME
HOLD A REVIEW/EVALUATION MEETING
Your organization’s leadership should host a celebration
event within the two weeks after the drive to acknowledge
the efforts of you, your team and the department
coordinators. Serving refreshments would add a festive air
to the celebration.

After the much-deserved acknowledgements are given, it’s
time to evaluate the campaign. Make a written record of
what worked well, what did not, and what to do differently
next time. Start by asking the project team and department
coordinators these questions:

• Did the timeline truly reflect the time needed?

• Did the committee structure help or hinder?

• Were volunteers used effectively?

• Did the community respond favorably to the food and
 fund drive?

• What types of internal and external publicity did the
 drive receive?

• Was the food bank responsive to our requests?

• What can we do for next year?

Compile and share the results of your evaluation with the
MHA so that your organization’s experiences can help
improve the overall Michigan Harvest Gathering.

Compile and share your results with the MHA

so your experiences can help improve

the overall Michigan Harvest Gathering.
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Conducting a successful campaign to help your organization
benefit the community can be easy! Divide the necessary
tasks into manageable segments, and you’ll be able to
check them off in no time. Use the following checklist as a
guideline, and refer to the text in this handbook for more
detailed information.

THE BASICS
1. Contact Your Regional Food Bank
2. Establish a Project Team
3. Set a Timeline and Theme
4. Promote the Food and Fund Drive
5. Send Results to the MHA and Announce to Participants

THE DETAILS
Setting Goals and Planning
	Contact your regional food bank representative (see the

 list located in the appendices of this handbook to
 determine the location of the food bank that serves your
 community).

	 arrange a tour of the food bank to motivate your 
team
	 get input on potential collection goals
	 ask for suggestions on obtaining appropriate

 collection bins
	 explore food storage options
	 discuss pickup details and locations
	 get specifics on the best items to collect for your 
community

	 Establish a project team of staff members and/or
 volunteers.

	 Schedule team meeting dates, establish agendas, etc.

	Develop a timeline for the campaign.

	Develop a theme or competition to help create
 awareness and participation; link with corporate United
 Way campaign.

	Determine your collection goal: be realistic, but aim
 high!

Preparing for the Food and Fund Drive
	 Identify one person in each department to serve as that

 department’s coordinator.

	 Select safe, convenient sites for food collection bins
 and designate who will collect monetary donations and
 online receipts.

	Help coordinators set collection goals for their
 departments.

	Consider asking vendors to donate on behalf of the
 organization in lieu of giving a holiday gift.

	Develop promotional materials (posters, paycheck
 stuffers, voicemail/email reminders, etc.).

	Help department coordinators obtain/decorate food
 collection bins.

	 Initiate healthy competition among departments/
groups.

	 Send news releases, promote through internal
 newsletter, etc.

During the Food and Fund Drive
	Distribute promotional materials (posters, table tents,

 paycheck stuffers, voicemail/email reminders).

	Monitor bins/barrels to ensure there’s still space for
 donations.

	Oversee storage/pickup of food.

	 Keep project team and department coordinators
 informed throughout drive about amount collected.

PROJECT LEADER’S CHECKLIST —
CAMPAIGN ACTIVITIES AT-A-GLANCE

Be sure to notify the MHA of your final

food and fund drive results!

Submit them electronically with the form

on the MHG pages at www.mha.org/harvest.



MHA Food & Fund Drive Handbook • www.mha.org B-1

After the Food and Fund Drive
	Announce final results to project team, department

 coordinators, and participants within 24 hours.

	Notify the MHA of final results by Dec. 2 (submit online
 at www.mha.org/harvest). Be sure to include your
 organization’s name and the name and address of the
 organization that receives your donation.

	 Send news release to notify public of the results/benefit
 to the community.

	Hold evaluation meeting/party to answer the following
 questions:

	Did the timeline truly reflect the time needed?
	Did the committee structure help or hinder?
	Were volunteers effectively involved?
	Did the community respond favorably to the food

 and fund drive?
	What types of internal and external publicity did the 
drive receive?
	Was the food bank responsive to our requests?
	What can we do for next year?

	 Send thank-you letters to everyone who helped.

Questions?
Contact Andrea Duguay (aduguay@mha.org) or Stephanie
Stocking (sstocking@mha.org) at the MHA.

HUNGER FACTS
According to the Hunger in America 2014 report published
by Feeding America, nearly 1,173,000 different people
use the Michigan food banking network annually, and
approximately 206,400 receive emergency food assistance
each week. The demographics of those seeking assistance
varies:

• about 18 percent are elderly

• about 27 percent are under age 18

• about 31 percent of households served include at least

 one employed adult

• about 15 percent are homeless

• about 70 percent live below the poverty line

• about 63 percent had to choose between buying food
 or medical care/medicine

According to the Feeding America hunger-relief charity
and the Food Bank Council of Michigan:

• 18 percent of Michigan residents are food insecure*,
 including 24 percent of children in the state.

• One in six Michigan children is at risk of hunger.

• One in eight households struggles to put food on the
 table.

• One in 10 people uses emergency food programs.

• One in four public school children receive a free lunch
 at school; for many of these low-income children, it is
 the only meal of the day.

• Some working parents skip meals so they can better
 feed their children.

Through the Michigan Harvest Gathering, healthcare
organizations across the state have helped Michigan’s
food banking network feed the hungry:

• Nearly 60 MHA-member organizations conducted food
 and fund drives in 2015, collecting more than 44,000
 pounds of food and other staples for the Michigan
 Harvest Gathering campaign.

When your employees and volunteers

understand the extent of the need,

they’ll be eager to contribute to the food and

fund drive. Add these interesting statistics

about alleviating hunger to signs,

employee newsletter articles, electronic

reminder messages, etc., to highlight

the need for donations!

Find additional hunger facts online

at www.fbcmich.org

* Individuals and families who are “food insecure” often have
 difficulty obtaining the food they need for an active and
 healthy life.
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• The MHA, its members and other healthcare partners
 also donated more than $52,000 in 2015 to help buy
 and distribute food for the needy.

• Since becoming a Michigan Harvest Gathering primary
 sponsor in 1998, the MHA and its members have
 donated more than 3.5 million pounds of groceries and
 more than $2.7 million to support the Food Bank
 Council of Michigan and its member food banks in
 feeding the hungry.

ITEMS FOOD BANKS NEED
MOST
Most valuable food items:
• Baby food and formula
• Beans, canned: kidney, navy, pinto, pork & beans, refried
• Fish, canned: salmon, tuna
• Fruit juice, 100 percent (canned or boxed)
• Canned fruit and vegetables
• Cereals
• Instant pudding or gelatin
• Meals, boxed: complete dinners, helper & pasta meals
• Meats, canned: beef stew, chili, hash
• Oil, vegetable (bottled)
• Pasta
• Peanut butter
• Rice
• Potatoes, instant
• Soup, canned and boxed
• Snack items: fruit snacks, granola bars
• Staples: flour, spices, sugar, syrup
• Tomato products: canned tomatoes, sauce, paste

Personal care items:
• Combs
• Deodorant
• Disposable razors
• Feminine hygiene projects
• Shampoos and soaps
• Toothbrushes and toothpaste
• Toilet paper
• Diapers

Food banks CANNOT accept home-canned or
home-made goods, opened or damaged items, fresh or
perishable items, or expired items. Only commercially
processed foods that are in perfect condition and currently
dated can be accepted due to food safety standards.

Check with your food bank to learn what items are most
requested in your community.

MICHIGAN HARVEST
GATHERING LOGO
Use the Michigan Harvest Gathering logo to bring attention
to your food and fund drive activities! Feel free to use the
logo on promotional pieces and other attention-getting
items to raise awareness of the campaign and encourage
participation by everyone in your organization. The color
logo can be downloaded from the MHG pages at
www.mha.org/harvest and can be used in any number of
ways, including
• flyers
• posters
• banners
• special stationery
• employee newsletters
• other ways to draw attention to your food drive!
• ready-made posters and table tents can also be ordered
 from www.mha.org/harvest at no cost.

POST-FOOD-DRIVE REPORTING
Results should be submitted online at
www.mha.org/harvest/report_form.htm.

A common question throughout your food drive

will relate to the types of grocery products

that should be donated. Food safety standards

prevent food banks from accepting certain

items, and storage and transportation factors

need to be taken into consideration.

It’s a good idea to post a list of

suggested items on the collection bins and/or

include the list as a paycheck stuffer reminder.
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FOOD PICKUP GUIDELINES AND CONTACTS
Following the guidelines outlined below will make it as easy as possible for FBCM food banks as they coordinate the
pickup of thousands of pounds of food from locations throughout many counties.

• To have food picked up from your building or department, call the person listed under one of the food banks that 
serve the county where your organization is located.

• It may take a few days to coordinate the pickup, so contact the food bank two weeks in advance with an estimated 
food pickup day.

• Provide your food bank contact with your name, phone number and email and detailed directions (including the
 specific location) for where to pick up the food.

• To save time, and for accuracy, please move all food to one, central location.

• If your building has security, please let the food bank contact know the proper procedures.

For more information on FBCM member food banks, contact Moreen Crum at (517) 664-9901 or mcrum@fbcmich.org.

Feeding America West Michigan – Benton Harbor
Phone: (269) 926-2646
Contact Person: Richard Glista (swgleaners@att.net)
Counties Served: Berrien, Cass, Van Buren

Kalamazoo Loaves & Fishes – Kalamazoo
Phone: (269) 488-2617, ext. 224
Contact Person: Marvin King (marvin@kzoolf.org)
Counties Served: Kalamazoo

Food Bank of South Central Michigan – Battle Creek
Phone: (269) 964-3663
Contact Person: Lawrence French (french@foodbankofscm.org)
Counties Served: Barry, Branch, Calhoun, Hillsdale, Jackson, Kalamazoo, Lenawee, St. Joseph

Gleaners Community Food Bank of Southeastern Michigan – Detroit
Phone: 866 - GLEANER, ext. 211
Contact Person: Matthew Dotson (mdotson@gcfb.org)
Counties Served: Macomb, Monroe, Oakland, Wayne

Forgotten Harvest – Oak Park
Phone: (248) 967-1500, ext. 118
Contact Person: Larry Weber (laweber@forgottenharvest.org)
Counties Served: Macomb, Wayne, Oakland

The entire MHA family will want to know how much members have raised for the Michigan Harvest

Gathering. Please report your results by Dec. 2 so your success can be added to the overall totals!

Results should be submitted electronically by using the online report form.
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Food Gatherers – Ann Arbor
Phone: (734) 761-2796, ext. 301
Contact Person: Dan Roehrig (danr@foodgatherers.org)
Counties Served: Washtenaw

Food Bank of Eastern Michigan – Flint
Phone: (810) 396-0228
Contact Person: Erin Miller (emiller@feedingamerica.org)
Counties Served: Alcona, Alpena, Arenac, Bay, Cheboygan, Crawford, Genesee, Gladwin, Huron, Iosco, Lapeer,
Midland, Montmorency, Ogemaw, Oscoda, Otsego, Presque Isle, Roscommon, Saginaw, Sanilac, St. Clair, Tuscola

Greater Lansing Food Bank (formerly known as Mid-Michigan Food Bank) – Lansing
Phone: (517) 908-3695
Contact Person: Janette Miller (janette@glfoodbank.org)
Counties Served: Clare, Clinton, Eaton, Gratiot, Ingham, Isabella, Shiawassee

Feeding America West Michigan Food Bank – Comstock Park/Grand Rapids
Phone: (616) 432-6961
Contact Person: Katie Auwers (katiea@feedingamericawestmichigan.org)
Counties Served: Allegan, Ionia, Kent, Mecosta, Montcalm, Muskegon, Newaygo, Oceana, Ottawa

Feeding America West Michigan – Cadillac
Phone: (231) 779-0056
Contact Person: Lorrie Sluiter (lorries@feedingamericawestmichigan.org)
Counties Served: Benzie, Grand Traverse, Kalkaska, Lake, Leelanau, Manistee, Mason, Missaukee, Osceola, Wexford

The Manna Food Project – Harbor Springs
Phone: (231) 347-8852
Contact Person: Gabrielle Billion (gabby@mannafoodproject.org)
Counties Served: Antrim, Charlevoix, Emmet

Feeding America West Michigan – Sault Ste. Marie
Phone: (906) 632-0348
Contact Person: LeeAnn Izzard (LeeAnnI@feedingamericawestmichigan.org)
Counties Served: Chippewa, Luce, Mackinac

Western UP Food Bank – Houghton
Phone: (906) 482-5548
Contact Person: Jean LaBerge (bhkcaa@att.net)
Counties Served: Baraga, Gogebic, Houghton, Keweenaw, Iron, Ontonagon
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